[Tobacco prevention using the example of the "smoke-free" campaign : Nationwide measures by the Federal Center for Health Education (BZgA)].
Currently, 28.7% of 18- to 64-year-olds in Germany smoke (26.1% of women/31.2% of men). Among the 12- to 17-year-olds, the smoking rate at 7.4%, is at a historic low. The smoking rate among the 18- to 25-year-olds has also fallen in recent years.The most important goal of the nationwide measures of the Federal Center for Health Education (BZgA) on tobacco prevention is to reduce the smoking rate. For this purpose, the BZgA carries out the "smoke-free" campaign, which is targeted at both adolescents and adults. With a closely interlinked and continuously reviewed and further developed mix of measures, the target groups are reached on the internet, in settings and via media and mass communication. In addition to the information on the risks of smoking and passive smoking, the motivation to quit smoking and the quality-assured support in smoking cessation play an important role here.The measures of the BZgA are reviewed and further developed on the basis of representative surveys on the smoking behavior of the 12- to 25-year-olds, which the BZgA regularly carries out. On this basis, new products, such as e‑cigarettes, e‑shishas or tobacco heaters, and new consumer trends, such as the trend for waterpipe smoking, are integrated. Access routes to the target groups are continuously reviewed against the background of the digitization of society and the health-promoting design of settings is supported. All in all, the smoke-free campaign offers a quality-assured range of measures that is continuously being developed.